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2025 SFTG Fair Trade
& ECO fair

Saturday 15 November 2025,
10.30am-3pm at Stockport
Guildhall, 169 Wellington Road
South, SK13UA
Last year’s fair was its usual
resounding success with a
mixture of returning and new
traders to the fair, providing so

much Fair Trade and ECO
W, - Newcomers in 2024,
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choice for visitors. Manchester
Community Choir delighted
everyone with two sessions of
their wonderful singing,
children were entertained with
various activities, visitors found
many interesting items at the
stalls, the SFTG cake stall
quickly sold out of home-baked
goods and the raffle prizes
enticed many people to try their
luck. Refreshments were
available and admission was
free, and the hard-working
volunteers who made the event
possible had as much fun as
the fair’s traders and
customers. Many people
commented on the lovely
atmosphere at the fair and
SFTG members are planning to
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repeat this success in 2025, so
make a note of the date now.
We do rely on the support of
volunteers, so if you can help
out, please email your available
time and any preference you
may have to be on a stall,
helping with the raffle or
children’s activities. If anyone
would like to contribute any
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homemade cakes with a list of
ingredients, they would be
most welcome.

Fairtrade Fortnight 2025 |1
Many Fair Trade groups,
including SFTG, contacted the
Fairtrade Foundation to
express concerns about the
permanent rescheduling of
Fairtrade Fortnight from
February to the last two weeks
of September, a move that first
happened in 2024 to mark the
30th anniversary of the
Foundation. The Foundation
shifted the dates slightly for
2025 to 22 September — 5
October. While this helps to
some extent with schools
starting a new school year, it
still clashes with harvest
festivals, holidays taken
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during term time and
Christmas event planning.
Some ethical supermarkets,
shops and online suppliers still
actively encourage purchases
of Fairtrade items in Fairtrade
Fortnight, but there appears to
have been little or no increase
in businesses encouraging
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Fairtrade, a reason given by
the Foundation for the shift in
the timing of Fairtrade.
However, SFTG members.
members have still been active
in Fairtrade Fortnight 2025.
One SFTG member attended
Woodley Primary School to talk
to Year 5 pupils about
Fairtrade and provide samples
for a café to be held on the
school’s ‘Care Day’ scheduled
for the following week.
Another SFTG member held a
Fair Trade stall at an annual
coffee morning at Heaton
Moor Community Church. At
Stockport’s September Foodie
Friday, several group members
had a stall in the indoor market
hall to raise Fairtrade
awareness and distribute
samples and annual fair flyers.

You can email Stockport Fairtrade Group at info@stockport-fairtrade.org.uk




Other Events

SFTG held its AGM in June and
welcomed Joanna from
Justicia in Bolton. Joanna gave
a lively and interesting
presentation before the usual
AGM business began,
explaining the ongoing
difficulties faced by producers
in selling their produce at a fair
price, the different coloured
Fairtrade symbols, alternative
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ethical trademarks, a résumé
of the ten Fairtrade principles
and an update on the current
Fairtrade picture.

Outwood Primary School held
its annual Fair Trade Bake Off,
an event regularly enjoyed by
everyone involved. The entries
were tasted and judged by
Stockport’s mayor and
mayoress, Tim (from Heald
Green Co-operative), and two

SFTG members.

Our group were given the
opportunity to promote
Fairtrade at the Stockport
Council meeting held on 9
October, when each councillor
received a Fairtrade
information pack accompanied
by several samples and a flyer
for SFTG’s annual fair. SFTG
also provided some Fairtrade
prizes for the mayor's raffle.

Greater Manchester
Fairtrade Network News

SFTG is part of this group which
recently submitted an
application to the Fairtrade
Foundation for registration as a
Fairtrade Community. The
application was successful, and
certification has been received.
Much of the work involved was
done by Bernard, a member of
Bury Fairtrade Group and SFTG
would like to express their
thanks to him for all his efforts
in achieving this recognition for
the GM Fairtrade Network.

If readers are attending
Manchester Cathedral for the
performance of Handel’s
Messiah at Manchester
Cathedral on Saturday 6
December, look out for the Fair
Trade stall which will be staffed
by GM Fairtrade Network
members during the interval.

Fairtrade Logos

There are so many logos on the
products available in shops and
supermarkets, all claiming to be
fair, ethical, sustainable and
helping communities around
the world. It can be a bit of a
minefield to work out the claims
being made and decide which
is the best item to buy. The
Fairtrade symbol is easily
recognisable, but there are
several variations within the
Fairtrade Foundation’s system
of logo meanings too.

Our website is
regularly updated,
so take a look if
you haven’t visited
it for a while.
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Take a look at the Foundation’s
website to help clarify the
meanings behind the different
Fairtrade logos:
https://www.fairtrade.net/uk-en/
why-fairtrade/how-we-do-it/how
-does-the-label-work.html

Fairtrade News

From the Fairtrade Foundation
website 22 September 2025:

<“UK brands and retailers,
including Ben & Jerry’s, Clipper,
Co-op, Greggs, M&S,
Sainsbury’s, Tate & Lyle Sugars
and others, are advocating for
increased sales in their sectors
on Fairtrade terms to help
catalyse industry-wide adoption
of improved practices.

+Businesses warn there is an
urgent need for a level playing
field as farmers struggle with
the changing climate and
uncertain trading environment.

«Ethical and sustainable
sourcing is no longer optional;
it's expected: new data reveals
that 55% of UK consumers say
companies must ensure fair
practices.”

Due to the changes to Twitter/X
that have taken place over
recent years, SFTG members
decided to leave this social
media platform and set up an
account with Bluesky Social
which seems to be a more
suitable network with fewer
unhelpful opinions to negotiate,
and we’re hoping it will stay
that way. It’'s been a bit slow for
us to build up a decent number
of followers, so if you’re keen
on social media, please follow
us:
@stockportfairtrade.bsky.social

We are currently meeting via
Zoom. If you would like to get
involved, please email:
info@stockport-fairtrade.org.uk

www.stockport-fairtrade.org.uk



